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ESTABLISHMENTS Les Forts de Latour 2009’s Quality
_ score is the best of the first growth

Les Forts de Latour has the hlghest Brand second wines for the vintage.
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This second tranche of Forts de Latour 883 bottles of the top 5

c.£200, making it the most expensive past four quarters, making
recent vintage currently available. This is it the #1 first growth second
arguably appropriate for a vintage whose wine at auction.

quallty |ags only 2000 and 2010, given the PRICE PERFORMANCE

ex-chateau premium. The urgency to get

your hands on this release will therefore
depend on how much you value

provenance. Source: www.wine-lister.com

2009 will likely come onto the market at ) vintages traded over the
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