Chateau Latour 2006 WIN= LIST=R

Wine Lister’s ground-breaking system consists of three main rating categories: Quality, Brand, and Economics.
Each category contains several criteria, carefully selected and weighted, resulting in a holistic assessment of a
fine wine's performance - overall and foreach vintage. For more detail see www.wine-lister.com/howitworks.
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pitches this ex-chateau stock at around
15% above the lowest available price for the
2006 currently on the secondary market,
and above all recent vintages other than
2003, 2005, 2009, and 2010. Whilst this is a
significant premium, it is not without
precedent for stock that has always been
stored at the property.

3 year CAGR 8%
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With 4,439 bottles of its top
five traded vintages sold at
auction over the past four
quarters, Latour is the #3
most-traded wine in the world.
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Source: www.wine-lister.com



http://www.wine-lister.com/
http://www.wine-lister.com/howitworks

