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Wine Lister’s ground-breaking system consists of three main rating categories: Quality, Brand, and Economics.
Each category contains several criteria, carefully selected and weighted, resulting in a holistic assessment of a
fine wine's performance - overall and foreach vintage. For more detail see www.wine-lister.com/howitworks.
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#1 SECOND WINE
IN THE WORLD'S BEST Les Forts de Latour 2010 achieves by far

RESTAURANTS — PRESENT the best Quallty score of.the first
growth second wines for the vintage.
IN OF THE TOP
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Les Forts de Latour has easily the
highest Brand score of the first growth 2010 Economics
second wines.

Les Forts de Latour Quality score vs average market price

180 Les Forts de Latour 2010 has a

160 very strong Economics score

thanks to excellent liquidity and
140 |ow price volatility (albeit due to
I I I 20 slow growth rates).
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B Quality score @ Average market price (£ per bottle) ) past four quarters -
2010 achieves Les Forts de Latour’s third-best over 2.5 times more
Quality score ever (919). This second tranche is than Clarence de Haut-
being offered in the UK at £175 per bottle - 5% Brion and Petit Mouton.

above the vintage's current market value (£167),
arguably a reasonable ex-chateau premium. This ~ PRICE PERFORMANCE

puts it above the current market value of the
2005, which achieves a Quality score of 928. 3 year CAGR

Source: www.wine-lister.com
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