Chateau de Fargues 2014 WIN= LIST=R

Wine Lister’s ground-breaking system consists of three main rating categories: Quality, Brand, and Economics.
Each category contains several criteria, carefully selected and weighted, resulting in a holistic assessment of a
fine wine's performance - overall and foreach vintage. For more detail see www.wine-lister.com/howitworks.
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Across all vintages, Fargues has
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M Quality score Ex-négociant price (€ per bottle) vintages traded over the
The 2013 and 2014 ex-négociant release prices ﬁ past four quarters -
represent a significant step change from earlier making it the sixth
vintages, as the chateau attempts to reposition most-traded Sauternes.
itself in a difficult climate for Sauternes. 2014’s
release price looks tenable compared to 2013, PRICE PERFORMANCE
which has increased in value since release, with a

slightly lower Quality score. Relatively, 2011 looks 6 months +3%
good value, released at €74 per bottle, and

currently available at £80, with the chateau's . en .
second best Quality score ever. year +4%
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